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_ _A_Emgence Career search methodsarenot —
- effective-enough for the time commitment involved
A Demographics: Caucasian, parent household
iIncomes of $75,000 - $200,000, 3.2 or higher
G.P.A., involved in multiple extracurricular
activities
A Ps ychographics: High value of education,
|st|an morals and ethics, competltlve proud
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;_'__ATargj"e'anﬂar_liét: Top 15 percent of best well-
~  rounded college juniors and seniors
A Within two years, gain two-thirds recognition
amongst this top 15 percent (10%. of, all

college students)
A Immediately following two year term,

. ~
" transfer half of those who recognize career
placem % of. all college

students)
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—AMedium:-Internet
advertisements
via commonly
used websites by
the target market

HOIAYHS

MoRTAR BOARD, INC."

NATIONAL COLLEGE SENIOR HONOR SOCIETY

SCHOLARSHIP



http://www.mortarboard.org/welcome.html
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. A Uses choserr’me'dmm often
AAnnoyed by the high cost of textbooks
A Money is very touchy

A Finding a guaranteed career is extremely
valuable
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