City Lights Restaurant

“Our Lights are Always On!”



Introduction to Campaign

Exigence
24-hour restaurant: “City Lights Restaurant”

Audience
Monmouth College Students

Overall Goals

| want to attract students and introduce them to an
easy alternative to eating out.

| want to build an experience for students, build a
certain environment.

Lastly, | want to build a consistent cliental who keep
coming back (loyal customers).



Goals/Timing

 Goal: My goal of this message Is to make
my restaurant relate to Monmouth College
Students.
— Hungry College Student
— No where to eat in Monmouth
— Pleased with City Light’'s hours

* Timing: This commercial would air within

the first week students returned to
campus.
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“City Lights Restaurant....

Where Our Lights are Always On”



Appeals/Tactics

Vividness
Repetition
Scarcity

“The Granfalloon” will come In later
messages.



Related Theories

 Elaboration Likelihood Model
* |dentity Emotive Model



City Lights Restaurant

“We have an open door policy”
©



